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ABSTRAK 
 
Media sosial paling populer di dunia saat ini adalah Instagram. Penelitian 
terdahulu menunjukkan penggunaan Instagram memunculkan berbagai masalah 
kesehatan mental. Indonesia sebagai negara pengguna Instagram terbesar keempat 
di dunia tidak mempunyai cukup perhatian dan edukasi pada publik tentang 
korelasi Instagram dan kondisi psikologis. Tujuan penelitian ini adalah 
menganalisis korelasi kondisi psikologis excessive reassurance-seeking dan 
tingkat kepuasan hidup dengan motivasi penggunaan Instagram untuk interaksi 
sosial dan promosi diri, serta intensitas penggunaannya pada generasi muda di 
kota Semarang. Penelitian ini dilakukan dengan metode pendekatan kuantitatif 
eksplanatif menggunakan kuesioner pada 228 mahasiswa yang tersebar di 
UNDIP, UNIKA, dan UNISSULA. Teori Uses and Gratifications digunakan 
sebagai grand theory dalam penelitian ini. Analisis data dilakukan menggunakan 
korelasi Somers’d dengan program IBM SPSS. Hasil tabulasi silang menunjukkan 
responden memiliki excessive reassurance-seeking, tingkat kepuasan hidup, dan 
interaksi sosial di Instagram pada tingkat sedang; sedangkan untuk promosi diri di 
Instagram dan intensitas penggunaan Instagram berada pada tingkat rendah. Hasil 
statistik menunjukkan bahwa excessive reassurance-seeking berkorelasi dengan 
interaksi sosial (d = .123; n = 228; p = .025) dan promosi diri (d = .105; n = 228;  
p = .028) di Instagram, serta intensitas penggunaan Instagram (d = .125; n = 228; 
p = .014) dalam korelasi positif yang sangat lemah, tetapi signifikan secara 
statistik. Di sisi lain, tingkat kepuasan hidup tidak memiliki korelasi dengan 
interaksi sosial (d = .050; n = 228; p = .363) dan promosi diri (d = .013; n = 228;  
p = .803) di Instagram, serta intensitas penggunaan Instagram (d = -.001; n = 228; 
p = .991).  
 
Kata kunci : excessive reassurance-seeking, tingkat kepuasan hidup, interaksi 
sosial, promosi diri, intensitas penggunaan Instagram 
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ABSTRACT 
 
The most popular social media in the world is Instagram. Previous researches 
showed that Instagram use raised various mental health problems. Indonesia as the 
fourth largest users in the world has no enough public education on the correlation 
between Instagram and psychological condition. The purpose of this study is to 
analize the correlation of psychological condition of excessive reassurance-
seeking and life satisfaction scale with the motivation of using Instagram for 
social interaction and self-promotion, as well as the intensity of Instagram use in 
youngsters in Semarang. This research was conducted with explanatory 
quantitative approach using questionnaires to 228 students across UNDIP, 
UNIKA, and UNISSULA. Uses and Gratifications Theory is used as the grand 
theory of this study. Data analysis was performed using Somers’d correlation with 
IBM SPSS program. The cross-tabulation results showed that respondents had 
moderate level of excessive reassurance-seeking, life satisfaction scale, and social 
interaction on Instagram; while for self-promotion on Instagram and intensity of 
Instagram use is at a low level. The results showed that excessive reassurance-
seeking correlated with social interactions (d = .123; n = 228; p = .025) and self-
promotion (d = .105; n = 228; p = .028) in Instagram, as well as the intensity of 
Instagram use (d = .125; n = 228; p = .014) in a very weak positive correlation but 
statistically significant. On the other hand, life satisfaction uncorrelated with 
social interaction (d = .050; n = 228; p = .363) and self-promotion (d = .013;  
n = 228; p = .803) on Instagram, and also with the intensity of Instagram use  
(d = -.001; n = 228; p = .991).  
 
Keywords : excessive reassurance-seeking, life satisfaction scale, social 
interaction, self-promotion, intensity of Instagram use 
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